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Over the past week, I have conducted all of my interviews and have started to find meaningful insights. The goal of my project is figure 
out how sustainable materials can become desirable in the construction industry and also raise awareness. To narrow down the scope 
of the project I am framing my research in the home building and renovation industry as it provides an opportunity to create a solution 
for immediate impact within my network. I researched the processes and user journeys for the stakeholders involved and interviewed 
them to empathize and find insights. 

The overall focus areas in the housing industry are Home Building/Renovating, Home Selling and Home Buying. I used three different 
interview techniques that we learned about in class. One was a questionnaire, fairly straight forward with well researched questions to 
find specific insights. I used this when talking to someone who works in a variety of fields I need to cover one specific area. 
When I wanted to explore a subject, I conducted the interview through natural conversation. Most of my interviews were done like this 
as I was able to find new information I would not have thought of by using probing questions and techniques. I would write down 
certain topics I wanted to cover and allowed for the questions to arrive naturally and it gave more natural and honest answers. 
The last technique I used was a group session two contractors. They were able to bounce ideas of each other and find relatable issues 
that they did not know anyone else had. This was beneficial because of the energy we had going on and everyone was engaged to dive 
deeper and find optimal topics to cover.

After writing notes on the information I was provided, I was able to lay it all out on a Mural Board and create clusters with sticky notes. 
I was able to differentiate pain points in the System, Processes and Sustainability. Key patterns started to emerge and I took note of that 
by creating insights for each information cluster. From here I started I visualize the needs of what this sustainable material solution 
should provide. 

I am currently at a point where I need to better visualize my information. I need help with thinking frameworks on how I can better 
synthesize my information and also find areas that I am not doing enough in. I have a feeling and I can visualize where this project is 
going now after research, however communicating that through visuals is something I need to investigate.











The following is my notes from the interviews.



Chris Kehlbreier: Young Adult, First-Time Homeowner, Toronto, Electrician, 

Topics to Cover:
1) What key features were you looking for while shopping? Location vs Aesthetics?
2) What part of the home buying process did you was most difficult?
3) Would you get a furnished house? Why?
4) What drives you to choose the type furniture/objects? Price, quality, aesthetic?
5) What are the main activities in your life at home? Leisure, Fitness, Creativity, Work?
6) Would you pay more for 

7) If I say the word sustainability, what's the image that comes to your mind?
8) Is sustainability/eco-friendliness a factor when shopping for your house? Furniture?
9) Do you have any examples of sustainable practices in your life?
10) What are your thoughts on climate change? Should you have to modify your life for the sake of humanity? 

Was confused where to start looking, it’s a lot to take in at once. Price is the first priority, then location and then openness. Which way the house faced matters a lol 
because they want maximum sunlight during the hours they spend home. 
Making such a huge investment is very difficult. Factors include the many processes involved in buying property that no one tells you about. COVID-19 made the 
situation worse with the safety procedures involved. Process would have been better with guidance. 
Would be nice to get a furnished house because filling the house with furniture is tough for singles living on their own. Identifies as the thrifty type person. Need a 
balance of personal choice however because he wants to express personality. Believer in Kijiji and trading. 
Spouse mainly chooses the aesthetic of the house. Chooses based on the flow of their lives. Wants open space in small condo and a lot of furniture is made for big 
houses. 
Other needs he needed was a parking spot, Gym, Building amenities. 
Price was main limiting factor when looking for a spot that had our needs. 
Try to be sustainable by having most life's needs in walking distance.
Did not even consider sustainability of housing when shopping for own. Only looking at making the most efficient lifestyle.
Recycling and compost means a lot to him. Some buildings do not have compost systems, only recycling.
Believer in consuming less. Effects of the world post-covid are remarkable on how fast nature started to thrive. If humans consumed less and lived efficiently, we could 
live in harmony with nature. Huge problem is lack of awareness. No one really cares to think about it. We do not have adequate systems, he is a city worker and sees 
waste disposal all being mixed together and thrown to landfills.  No one cares to change the system because everyone is making money, especially the garbage and 
landfill industries. 



Colin Diaz: First Time Home Buyer, Young Adult, Toronto, Salesman, 

Topics to Cover:
1) What key features were you looking for while shopping? Location vs Aesthetics?
2) What part of the home buying process did you was most difficult?
3) Would you get a furnished house? Why?
4) What drives you to choose the type furniture/objects? Price, quality, aesthetic?
5) What are the main activities in your life at home? Leisure, Fitness, Creativity, Work? 

6) If I say the word sustainability, what's the image that comes to your mind?
7) Is sustainability/eco-friendliness a factor when shopping for your house? Furniture?
8) Do you have any examples of sustainable practices in your life?
9) What are your thoughts on climate change? Should you have to modify your life for the sake of humanity? 

Key features he needs are for the house’s “flow” or layout to suit his lifestyle. Needs a walk in closet because its easier, and gives a sense of pride when 
dressing for the day. Ensuite bathroom matter a lot for ease.
Committing your savings to one place is very difficult when the process is unknown. Learning about mortgages and finance would have been helpful. 
Customization process involves, selecting one of a few options for floorplans. 3D home preview, with blocks to represent furniture. Has the option for a 
kitchen upgrade from stainless steel, to granite countertops. 
Would never get a furnished house because he is super picky and wanted to fill his own vision for the space. Home décor or personalization comes from 
his favourite movies and artwork he tries to replicate. Aesthetics is the main concern when choosing home interiors. Sometimes considers where the 
objects or materials or coming from.
First thing that comes to mind when thinking of sustainability in the home is smart-home or energy reducing tech, which he uses.
Sustainability of the home did not ever come into mind or was mentioned in the home buying process.
We all need to do our part to save the planet. Bringing awareness on easy ways to contribute could help.



Marco Pedri: Real-Estate Broker

Topics to Cover:
1) What determines the clients satisfaction? What are the methods that you use? 
2) What are the primary factors that determine real estate value other than location? 
3) How involved are you in the sales process? Customers know their needs, or guided tours with persuasion? 
4) Are you using any tools for the presentation of spaces? 
5) Do clients choose homes based on personal preferences or market value? 

6) Is sustainability ever mentioned or is a factor in the home buying process or the industry?
7) Do you see experiences being valued in people personal homes or only for short-rentals? 
8) What are biggest challenges to create low-cost real estate?
9) What are the biggest challenges in making housing more sustainable? 

Everyone has a different checklist when shopping for a home, being able to get as many points on the checklist as you can is what makes client satisfaction. They want you to show 
them priority, be helpful, be honest and a real human connection is what's most important.
Location is a big factor in price, next is size and then the quality of house or renovation. 
He helps customers by narrowing down and prioritizing their top needs so he can address those first. Separates the needs from the wants. 
He uses tools such as Pintrest and Instagram to show creative ideas on what his clients can do with the spaces he shows. Also uses price comparison tools such as Toronto MLS.
Family needs, are different than investors and they are the main people buying property right now. Families are buying for personal preferences and they ability for the kids to grow 
in the house, value space. Investors are all about location. They need anything they can get to make the property stand out and make it appealing. 
Sustainability is not a factor when choosing a house. Resources or renovations are not spent on property that will not bring back the investment.
Developers handles all of the sustainability when creating the home, they focus more on the tech like smart homes. Materials is not that relevant right now. 
His job is creating the most amazing experience while selling the home which is key and essential to have the client more likely to buy. Human connection, helpfulness is valued. 
There is too much demand and high need for low-cost real estate which makes the house value to increase. Everyone wants to be in the downtown but there is not enough room at 
the moment. Home buyers are increasingly having to adapt to living outside the city. Lack of public knowledge of the insanely high prices downtown.
Lack of adoption by the industry is why sustainable materials are not really a thing. The people are talking about it but the industries don’t care. 
Agents need more user friendly tools to help close sales.
Materials are not heard of in real-estate, but anything helps to sell if it adds value. 



Alexander Medow: Real-Estate Mogul, Hotelier, Art Director

Topics to Cover:
1) What are the primary factors that determine real estate value other than location? 
2) How involved are you in the sales process? Customers know their needs, or guided tours with persuasion? 
3) In hotel experiences, What determines the clients satisfaction? 
4) How is the Hotel Industry Adapting to the trend of experiences? 
5) Do you see experiences being valued in people personal homes or only for short-rentals? 
6) What gives more value to the experience, its engagement from the users or the credibility of the artist? 
7) What are biggest challenges to create low-cost real estate?
8) What are the biggest challenges in making housing or hotels more sustainable? 

Location is top concern and need to separate from competition. Hotels are becoming more niche based, everyone has its gimmick. Some people choose 
for price or location. Others choose for status and experience. Choosing hotel experiences are dependant on the lifestyle; rolex, nice car, nice hotel. 
Families don’t want to spend that much but expect high quality and safety for kids. Art has been important in his hotels, as it adds a story. People want to 
share memories from their vacation so the hotel should elevate the experience. In terms of creating value a product that showcases artistic qualities 
would be a way of doing it. Hemp needs to be desirable and if I am targeting the experience demographic, it needs to create a memory for them. They 
could then have a desire to implement it into their daily life. 



Brandon Dasrath: Construction Site Supervisor

Topics to Cover:
1) What are the most common needs clients have?
2) Do you wish there was creativity involved or do you prefer a straight forward method? Why?
3) Have you seen any changes in the work place over the years?
4) Is there times where you are not able to fulfill a clients a vision?
5) What are the most non-efficient processes at the workplace? 
6) Is sustainability ever a factor when choosing materials or practices?

Main types of renovations that he deals with are things that have to do with walls and floors. 
Creativity should not be needed for contractors, they want to finish the job as fast as possible.
Renovation industry has stayed the same for so long.
Sometimes not possible to fulfill client visions when they demand prices so cheap. Scheduling, deficiencies were not fixed on time due to higher priority 
customers.
Most inefficient thing about renovations is the system. Hard to get people to work together in a efficient system, too many people involved. 
Sustainability is never mentioned. Does not help me do my job better. Sustainability would be very smart to implement in renovations because walls and 
floors are what make each house unique, they are hard to replace. Adds value to the house, it is not a disposable product like consumer goods, you want 
it to be strong and last.



Group – Akhil K and Eric Vu: Contractors

Topics to Cover:
1) What are the most common needs clients have?
2) Do you wish there was creativity involved or do you prefer a straight forward method? Why?
3) Have you seen any changes in the work place over the years?
4) Is there times where you are not able to fulfill a clients a vision?
5) What are the most non-efficient processes at the workplace? 

What is something that sustainable materials can specialize in that we can use as a unique feature?
Mudding process for drywall is a long tedious process due to amount of steps involved. Drywall must be cut, screwed in the wall, mudding must be placed, dried, sanded. Sanding 
creating very harmful dust. 
High level of human experience needed to complete jobs with quality. Creativity is heavily needed in terms of how each job can be approached. Need to save as much money as 
possible and spend as little time required to move on to other clients. Troubleshooting requites a high level of creativity in terms of how you can use your tools and materials to 
complete custom work or when there are misalignments. 
Product design for tools has been a huge investment for the renovation industry. There is a tool to do any job and if it makes a repetitive or tedious job faster, people will invest as 
time is the highest valued in the renovation industry. 
There has been limited developments with materials however composite decks is an example of something new.
Need for innovation in how materials can interlock with each other. Using rubber mallets to bang in hardwood is very tiring and uses a long time. Need for new tools or materials. 
Anything is possible with money when trying to fulfill client visions. Technology can create almost anything you can think of, it’s depends if the client can afford it. 
Problems with materials today is inconsistency. Wood warps, splits and cracks and there is a limited supply. Sometimes defected pieces get used anyways due to not having extra 
material. 
Drywall is extremely delicate to work with and transport. Many pieces get destroyed in transport alone and drywall cracks easily when installing.
Why can’t I just mold in one attempt rather than doing piece by piece with drywall?
Tiles are the hardest materials to deal with and you need to have years of experience to install them. Very difficult to cut, require special machinery. Creates toxic dust particles. 
Need perfect alignment when every single tile is placed on the grout. When the house is misaligned, almost every piece needs to be custom cut. 
Cutting stone is the most difficult thing to do in renovations. Sometimes client want stone tiles or bricks or its used in landscaping. Machinery is very loud, you need to be strong, 
toxic dust, very dirty process. 



Leena Sandal: Interior Designer

Topics to Cover:
1) How do you use design to create experiences in your work?
2) Is experience design present everywhere in the home?
3) Are the limitations of your design tools?
4) How intense are these motifs? Vivid experiences or subtle metaphors?
5) Where do you see the future of interior design going?

Sustainability is not pushed at all. They have a sustainable line of materials however they are marketized as a luxury item and is not popular with 
customers. Limited selection and extra price provides no value for aesthetic or quality. Environmentalism is not a good enough value to spend so much 
money on.  Cut short due to time.



Ashley Dasrath: Supervisor at Tlogic by Tucker HiRise

Topics to Cover:
1) Tlogic seems to have figured out how create sustainability in the construction industry. What are some methods being used to ensure maximum efficiency with logistics?
2) Newer technology has revolutionized logistical and presentation sustainability however, is there talk of sustainable materials? 
3) What are some technological trends of the future that Tlogic is investigating today?
4) What are changes you notice in the clients needs of today compared to the past, and where do you see it going?
5) How is the art industry and artistic values being implemented in new architecture? 
6) What gives the most value to the project? its purpose, location, artist , designers? 
7) What are biggest challenges of lowering construction costs?

TLogic acts as a central point for all of the info and data required for the large scale project. Finds all of the different areas or groups needed to work together in an efficient system 
like a coordinator. 
No talk of sustainable materials, main focus of the industry is on technology development.
Construction peaked in 1997 in terms of building technology. Software and 3D modelling has been the main driver for innovation in recent years which is revolutionizing how work 
is done. 
No real changes have happened for materials. People don’t recycle, no one really thinks of sustainability, it does not benefit them or their work. 
New types of tools in the industry are allowing for new artistic expressions in projects.
Artist features are increasing, such as having designer lobbys in buildings. 
What brings the most value to a project is the quality of the consultants and their ability to communicate during the sales process. Clients need to understand what we have to offer 
and how we can benefit them.
One of the largest costs for developing buildings is human error. People creating drawings with errors in them. Too many people in the trades that need to work together. Drawings 
get lost or miscommunicated when dealing with electricians, carpenters, plumbers etc… 



Michael Chlapak: Social Worker in The Government, Works with troubled communities

1) What key features the gov looks for providing shelter? Price, Quality?
2) What part of the process is most difficult to implement affordable housing?
3) Is culture, tradition or art a factor when providing for these troubled communities? 
4) What are the main activities in your life at home such as Leisure, Fitness, Creativity, Work? 

5) If I say the word sustainability, what's the image that comes to your mind?
6) Is sustainability/eco-friendliness a factor when providing houses? Furniture?
7) Could we talk about the systemic issues that are driving the needs for these troubled communities? 



Orenda Chester: Retail Space Owner in the Cannabis Industry

1) Besides location what are values you seek when choosing a retail location.
2) Could you briefly outline the sales process? Customers wander, or guided experience?
3) How does your brand express itself in your space? Logos, art?  

4) Is sustainability a factor in the retail processes?
5) How is the retail industry  adapting to the trend of experiences? 
6) What are the biggest challenges in being more sustainable? 
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