
Markham
Before the pandemic, Markham was the home of two 
asian street food festivals, Taste of Asia and Night it Up. 
People of all ages would look forward to these festivals in 
the summer. The events would bring different groups of 
asian cultures together and connect people with food and 
celebration. For many people, this night helped them learn 
new and different aspects of their surrounding cultures. 
Markham has a high asian population that is made of 
different ethnicities like Chinese, Tawainese, Philipino, 
South Asia, Tamil and more.

With sharing my own thoughts and experiences, it helps 
others who are navigating their cultural identity to know 
that they’re not alone. Many people face the same challenge 
of finding their identity with a different background in an 
opposite world.

With elders as our client, it’s important we show them our 
perspective, so they can understand the combination of 
cultures that occurs with the newer generations. However, it’s 
also important to converse with the elders and understand 
their journey; thus, creating a bond that is built through 
communication and learning.
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This community has always been about identifying with different cultures. In the central Markham region, 
most of the schools were dominantly multi-cultural. In fact, caucasians were actually seen as the least 
popular race at these schools. From growing up in a interacial community, most of us are still navigating 
to combine our Canadian culture with our ethnicity. Almost everyone’s parents are immigrants from Asia; 
thus, growing up in western culture, everyone is constantly learning their identity whether it is with cultural 
traditions, languages and family expectations. 

For myself, unlike many of my friends, my family does not practice all the traditional Chinese customs. 
For Chinese New Year, my family does not go to a temple to pay respects to our ancestors or do family 
gatherings for red pocket money. We only eat dinner with our grandparents and receive red pockets from 
them. However, as younger children, my brother and I did not expect red pocket money because my parents 
did not indulge us in these traditions. Initially, I did not realize the importance of these traditions to each 
family because my family connected more with western culture than Chinese traditions. Hence, at some 
point I felt confused since all my friends had many of their own Chinese customs, but my family did not 
necessarily carry many cultural traditions. 

The Challenge: 
As the world continues to live through this pandemic, it’s important we continue to 
connect with the people around us especially our elders since they are the ones who 
are taking the most precautions. Our client, Markham Youth Council, wants to organize 
a campaign with WholeFoods Market that involves a night of cooking and exploring 
different cultures with our elders during the summer of 2021. The purpose of this 
campaign is to unite the youth and elders and create a communicative experience in 
which the youth can learn more about different cultural backgrounds while the elders 
can learn about the youth’s experience growing up in a more westernized community. 

The Insight:
Markham’s demographic consists of the highest visible minority population in any 
Canadian city at 72.3%. Of its population, over 40% are East Asian, 27% are white, 19% 
are South Asian, 4% are Southeast Asian, 3% are West Asian, 3.2% are Black, and 1.9% are 
mixed (Markham Population 2021, 4). 

Idea:
Throughout the summer, in partnership with WholeFoods Market Unionville, the 
Markham Youth Council will put together a zoom night of food and cooking in which 
elders and youth of the community will teach a recipe from their culture. People connect 
the most with food as everyone. With cooking, elders and youth are able to build a 
connection while also learning about each other after eating the meal. 
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